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NHS Choices pregnancy planner campaign

CATEGORY NAME:
Online Viral Promotion

PROJECT NAME:
NHS Choices

ENTERING COMPANY:
The Team

CLIENT:
NHS

This is a demonstration of how design can
deliver a paradigm shift in the way people
use public services. It’s an example of how we
are pioneering a new way of reaching citizens
on health topics, beginning with pregnancy,
by innovating a desktop application used by
women to help them through pregnancy. It’s
a design first so difficult to compare, but the
results speak for themselves.

Pregnancy is a time of excitement,
anticipation and anxiety when a whole
new world opens up for expectant
mothers and their partners — birth-
plans, breastfeeding, childbirth
classes, midwives, contractions — the
list goes on. At the onset of pregnancy
everyone has a word of advice from
family and friends, but who do you
trust? And then there’s the internet.
Google “pregnancy” and thousands of
charities and organisations push their
opinions and guides. Amongst all this
noise, mothers need trustworthy
information.

NHS Choices (www.nhs.uk) has a
fantastic asset — authoritative and
accurate information for pregnant
mothers. However, the number of
women finding and using that content
was felt to be too low. NHS Choices
needed to find a new way of providing
expectant mothers with the information
they needed, instantly and personally.

Supporting an on and offline
awareness campaign, we also
developed a desktop application that
contains instantly updated information
that expectant mothers need day by
day. NHS Choices now has a direct
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and persistent relationship with a
key audience of mothers—and a
fantastic connection into the wider
family’s health.

The NHS Choices pregnancy
campaign ensured:

38% increase in the number

of pregnant women visiting the
Pregnancy Care Planner section

of NHS Choices site.

62,163 people (equating to 7% of the
pregnant population) clicked through
to the site from online banner ads in
the first 3 months.

The application is so popular with
an ongoing acquisition rate of 2,369
new mothers per month without paid
for media, this equates to 28,428 new
relationships/year who can be
targeted with other health information.
Avery low cost per click of £1.35
compared with other campaigns
of this type (£3.47) which is a 61%
reduction in cost per acquisition.

Due to the success of this campaign
and the positive reactions to the
pregnancy planner from both
midwives and pregnant women,

NHS Choices has recommended
that a similar online campaign is
repeated every six months to

engage new audiences.
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Promoting the Application
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Promotional banners

When it comes to a
life changing event

Download the NHS

Pregnancy Desktop now
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From conception...

...to birth

We're with you
every step of the way

choices
Download the NHS Pregnancy Desktop now
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Application landing page

Pregnancy Desktop landing page from
which users download the Application

Pregnancy Desktop
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The Pregnancy Desktop

The new interactive Pregnancy Desktop application
allows you to follow your pregnancy week by week
By entering your due date, it displays the most
relevant information to you on your deskiop.
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Download now

(6.8MB)
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In order to run Pregnancy Desktop,
this installer will also set up
Adobe® AIR™.

TENATAL CARE & CLASSES \’ 15 PREGUANT EXERCISE NOT o
SAFE FOR MY BABY?

For all you need to know to have a healthy and happy
pregnancy, and to make sure you get the care that's right

for you, also visit the Pregnancy Care Planner section of
NHS Cholces.

Both tools help you learn about

Antenatal care Labour and birth

Common health problems

Foetal development
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Pregnancy Application
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2 Minimised version of the widget,
showing both information states.

By about 32 weeks the baby is usually lying head-dov
3% of babies settle bottom-first (called breech)

ards ready for birth, although around Helle Stephanie,

IN WEEK 9

FIRST TRIMESTER SECOND TRIMESTER THIRD TRIMESTER | DUE
TIPS 17 PREGNANCY PLANNER 4 BEHIND THE HEADLINES
TIP OF THE DAY POSTNATAL DEPRESSION BABY BLUES LINKED TO BOYS
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If you give birth in hospital you can still make
choices about the kind of birth you'd like, such

as an active birth {moving around as much as
possible) ar a water birth, if available.  “J5rg:

If the normal post-birth feelings of tearfulness
haven't cleared up within a few weeks, it might
help you to talk with your midwife ar...

READ MORE ONLINE # 10F3)

Having a baby boy could mean the mother is at

greater risk of postnatal depression after

childbirth, says The Daily Telegraph today....
10F3

READ MORE ONLINE #

IN WEEK 11

Size: about 60mm

The foetus is almost fully formed
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